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Prerequisitesfor theCourse:  n/a
The aim of the course is to prepare the studemtshfo requirements of contemporary
working environment by providing in-depth insigimta communication, culture, and

Course Summary: . . ) o
y media effects theory and their correspondencertédegfic communication, governance,
media and information literacy practices.
Study activities: lectures, seminars, exam, etc.
Course M ethods: . . .
Types of study work and methods: literature stydiase analysis, etc.
Assessment: Examination

Requirementsfor Credits:

Course Contents:

L ear ning Outcomes; the
evaluation methods and
criteria

e All the independent assignments should be submiittectimely fashion.

e Assignments should be fulfilled in compliance te thethodological
instructions and the course description.

e Students must adhere to the general principlesademic ethics as well as
ViA Statement of Academic Ethics. If this is viadt the course cannot be
completed.

e  Only after fulfilling all requirements, studentsallowed to take the
examination.

Students must adhere to the attendance requirements
In order to pass the course students must receleast grade 4 for group
presentation, individual research project andri¢s@ntation.

e The final assessment consists of: group presentd@éo, individual research
project 40%, research project presentation 20%

The course provides an overview of most influerd@hmunication theories with a
special emphasis on prominent theories of cultntec@mmunication as well as the
long- and short-term media effects on individual ancietal level of analysis.

L ear ning Outcomes The evaluation methods and criteria
K nowledge
Critical understanding of the most influential
paradigms and theoretical traditions in the Group presentations, seminar
field of communication science discussions

Understanding of exemplary communication,
culture, and media effects theories and theirGroup presentations, seminar
applications to recent studies. discussions



Course Compulsory
literature:

Course additional literature:
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Date of cour se description
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Skills

Ability to apply communication, culture, and
media effects theories to understanding andResearch project, research project
assessing particular societal practices and presentation

problems.

Ability to independently organize personal

and subordinates’ further education about Research project, research project
theoretically-based communication, culture presentation

and media effects solutions

Ability to make theoretically informed
decisions about the best possible
communication solutions in changing or
ambigous circumstances.

Research project, research project
presentation

Competency

Ability to gain, select and analyse

academically trustful information about the

use of communication, culture, and media Group presentation, seminar
effects theory in understanding contemporargliscussions

communication issues.

Ability to asses the consequences of own
professional activity from the perspective of
applied communication, culture, and media
effects theories.

Research project, research project
presentation

Ability to participate in the development of Seminar discussions, research project,
communication-related professional sphere.research project presentation
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Study Course Plan:

Theme

The role of theory in the field of communication
Applying communication theory while investigatirtget
variety of communicative contexts

Applying media effects theory while understanding t
relevant societal processes and problems

Applying theory of culture while exploring the
communicative aspects of social life

Relevant researches from Latvian context

Progress report of the individual research project
Individual research project and its presentation

Academic hours

Contact
hours

4

10

Independent
work hours

12
10

10

10

10
40

20

’
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Study Form

Lecture
Lecture, seminar, groupwork

Lecture, seminar, groupwork
Lecture, seminar, groupwork
1SaEmi

Workshop
Seminar



