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1st level professional higher education

Professional Bachelor
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Academic Master
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Compulsory course (Part A)

Professional specialization courses (Part B, compulsory)
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Maira Les¢evica

Professor, Dr.oec.
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Consultation: according to the schedule for each semester

Full-time studies

Year 1, Semester 2

English

Entrepreneurship management, Business Ethics, Communication

The aim of the course is to provide master level students with comprehension of the

specifics of Business Ethics and Corporative Social Responsibility. Course describes its

principles and appliance to successful entrepreneurship. Course includes case study and
observation of examples for ethical violation and offences of corporative culture.

Students obtain competence in appliance of corporative social responsibility.

lectures, seminars and practical works

Social Audit and Report - presentation and Written Report

active participation during seminars — 10%, individual work (home reading, movie "Side

Effect", watched and discussed)- 30%, exam (Social Audit and Report - presentation

and Written Report) - 60%

Students must abide by the academic and research ethics, Vidzeme University of Applied

Sciences Ethics Regulations, incl.:

— study papers must be independently developed;

— the study work should reference all statements, ideas and data used that have been
authored by someone else;

— appropriate data acquisition methods should be used in the acquisition of data, the
research ethics must be respected, empirical data must be collected independently
and cannot be distorted or falsified;

— the examination must be carried out by the student independently, without the use of
supporting materials and/or consultations with other students, unless the lecturer
states otherwise.

In the event of non-compliance with the academic and research ethics, punishment is

imposed in accordance with the ViA Ethics Regulations and the study course must be re-

taken, unless the punishment is exmatriculation.
Learning Outcomes
Knowledge

to recognize and apply principles of corporate
social responsibility,

to show knowledge about entrepreneurship
and business Ethics
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Contact hours

The evaluation methods and criteria

Group work

Analysis, discussion of home reading
and watching
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To learn how to proceed with social audit
Skills

to practically address ethical principles and
elements

Competency

Practically proceed with social audit and
report
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Social auditing

Case analysis

Preparation and defence of report

Academic hours Study Form/ Organization

of independent work of

Date Theme Cr?OnJerlsct Ivr\]/gﬁlgehnoduerr;t stu dents_an d task
description

The date is Ethics and moral Lecture and group works

fﬁ:c'f“*d before  Ethics historical development A A

implementation of ~ BUSsiness Ethics definitions and

the course concepts.
Business Ethics basic principles. Analysis of cases and
Main theories of Business 4 8 codes of ethics
Ethics. Codes of Ethics
Ethical offences in business. 4 8 Stakeholder analysis
Unethical problems. Discrimination.
Stakeholders
Enterprise culture, climate Behaviour 4 8 Learning etiquette
ethics, etiquette
Corporative Social Responsibility 4 8 Lecture and group work
(CSR), insight and its development in
World, Europe and Latvia
Social Audit 4 10 Lecture and group work
Social Audit application
Preparation of social audit report 10 Report

Hours total: 24 56



